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1 Executive Summary in English (Zovoym ota AyyAika)

The present report was developed within the context of the of Erasmus+ project FAITh,
Feeling SAfe to Transact Online In the Third Age. The purpose of this report is to
accommodate a descriptive account of the level of digital literacy of seniors belonging to the
age group of 55 years old and over, living in the Republic of Cyprus (hereinafter as Cyprus),
and to serve as a road map on the needs the seniors in question have in performing online
transactions. In doing this, both primary and secondary research were conducted in Cyprus,
including interviews, focus groups and an online survey questionnaire, and desk research.
The current executive summary provides a brief account of the primary’s and secondary’s
key findings on the research topic under scrutiny. The findings of this report, derived from
the primary and secondary research, will serve as a basis for developing the Digital Literacy

Learning Programme to be conducted in Cyprus.

Based on the desk research conducted by CSI in Cyprus, it is concluded that existed practices
on promoting digital literacy to seniors belonging to the age group in question are extremely
limited and, as such, are failing to provide to the target group with the adequate skills and
competencies to upgrade their level of digital financial literacy. What is more, due to the lack
of a national policy on promoting digital financial literacy to the senior in question highlights
the necessity of promoting and developing the FAITh project in Cyprus, aiming to prevent

the digital marginalization of older adults 55+.
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Primary research — key findings

The primary research in Cyprus took place from July until mid-August 2021 by conducting

10 interviews with seniors of 55+ years old with low ICT skills, 1 Focus Group with 7

seniors of 55+ years old skilled in ICT, 10 interviews with Caregivers or family members, 5

interviews with Qualified Professionals and 1 Online Survey in which 50 responders from the

general public participated. Due to the fact that participants were not having easy access to

internet, the individual interviews with the seniors, the caregivers of family members and the

professionals were conducted in a face-to-face-format. The Focus Group was performed in a

face-to-face format but, due to the covid restrictions, the procedure took place in two phases

with 2 and 5 participants respectively.

o Profile of participants

This part of the executive summary briefs the results of primary research conducted between

July and the 1% half of August 2021 and involving an overall of 82 respondents, with the

following characteristics:

Persons over 55  Persons over = Caregivers or Professionals
low skilled in 55 skilled in Family
ICT ICT members
Female: 6 (60%) Female: 3 Female: 9 (90%) Female: 5
Male: 4 (40%)  (42.85%) Male: 1 (10%)  (100%)
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General Public

Female: 26
(52%)

Male: 23 (46%)



y-Faith;

Educational

level

Age groups

Primary school:

4 (40%)

Secondary/ High

school: 5 (50%)

University

Degree: 1 (10%)

55-64: 2 (20%)
65-74: 7 (70%)

75+: 1 (10%)

Male: 3

(42.85%)

Other: 1

(14.28%)

Primary school:

3 (30%)

Secondary/ high

school: 2 (20%)

Post high

school: 1 (10%)

University

Degree: 4 (40%)

University

Degree: 5 (100%)

25 34:1 (10%) 35-44: 3 (60%)

35-44: 3 (30%)

45-54: 6 (60%)

55-64: 2 (40%)

Secondary/ high

school: 7 (14%)

Post high

school: 7 (14%)

University
Degree: 36

(72%)

25-34: 9 (18%)
35-44: 15 (30%)
45-54: 13 (26%)

55-64: 13 (26%)

The primary research’s participants were recruited according to the criteria established in the

project’s research protocol. Prior to their contribution to the study, the participants were

informed thoroughly about the project’s objectives, the reason why the research in question

was performed, and, finally, were asked to provide their consent. Interviews and the focus

group were conducted in offline, face-to-face sessions. Whereupon, the interview responses

were transferred to an online survey on Google Forms so as to statistically analyse them. The

participants’ responses were demonstrating overlaps, and as such, the results are presented

below in an aggregated manner:
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» Main challenges to be tackled:
Persons over 55 low skilled in ICT:
. Use of/ forgetting passwords

. Filling personal details and data verification

. Difficulty with English.

. Registration to a website
. forget the steps for navigation
. Visual impairments

Persons over 55 skilled in ICT:

. English language

. Use of mobile applications

. Small screens and fonds

. Difficulties in remembering passwords

. Difficulties in filling personal data — sometimes

Informal caregivers or Family members:

. Lack of understanding on the logic of using the internet

. English language
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. Confused with filling and using personal details, data, passwords and

subscribing to pages

. Small screens and fonds — Visual impairments
. Navigation in general.
. Difficulty in understanding what to do/ what steps to take

Professionals:

e Insufficient assistance and lack of knowledge and skills from the community
e Lack of knowledge, support and training for using computer / internet

e Visual impairment

e Lack of access and technological equipment

e Lack of products and services suitable for this age group

General Public:

General challenges:

. Use of applications

. Visual impairments — small screens and fonds

. Lack of familiarity with different programs

. Filling personal details and passwords

. Creating and logging in to accounts

. English language

. Placing orders

. Memorize and understand the steps of navigation
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. Navigating in non-friendly websites
. Fear of making mistakes
. Difficulties in performing making video calls

. Difficulties in using GPS

Challenges with online transactions:

. Use of e-banking / completing transactions

. Lack of understanding and knowledge on how to perform them

. Fear of fraud

. Lack of trust to online transactions

. Lack of knowledge to identify fraud

. Fear of using bank cards.

. Difficulties in identification procedure, confirming codes and steps to

complete the transactions

. Insecurity. Fear of making mistakes and losing money
. Filling personal details

. English language

. Lack of knowledge on how to deal with possible risks

. Password verifications

What is more, several barriers and constraints were detected by the responders and are

introduced below:
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» Barriers/constraints:

Visual impairments

Lack of technological equipment (PC and smartphones)

Technological equipment not adaptable to the users ‘special needs

The use of terminology

Predefined educational content without taking into account the level of the participants
Fear of mistakes and loss of money

Distance learning

Use of English language, language barriers

Additionally, enabler aspects that have to be taken into account were also identified by the

participants and are presented as follows:
> Enablers:

Use of simple and clear language

Use of examples through their experience - useful for their daily lives

Education based on their needs

Start with the basics and things you already know

Simple educational goals that can be repeated

Repeat each example so that they become familiar

Practice creating accounts, filling in details, using bank cards and memorizing passwords.
Face-to-face sessions

Creation of printed educational material with pictures and instructions

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
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Information and discussion about scams on the internet, how to recognize them and how to
avoid them.

Focus on mobile applications, due to the low cost of acquiring a smartphone
Technological equipment adapted for people with hearing and vision impairments

Practice creating accounts, filling in data and memaorizing passwords.

Patience from the trainers.

Ultimately, some functional and non-functional requirements were exported throughout the

primary research which are presented below:

> Functional requirements:

Designing an educational program according to the needs and experiences of the people of
this age group.

Creation of printed educational material with pictures and instructions

The training program should focus on the use of mobile phones / smartphones.

Use of technological equipment adapted for people with hearing and vision impairments.
Training in navigation, typing and the simple use of website.

Education on social media.

Training on data verification (i.e. email, phone, address, etc.).

Training on creating and memorizing passwords.

Training on cyber fraud and protection.

Training for secure online transactions.

Training for proper use and internet search.

Systematic repetition of the knowledge acquired.
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Trainers must belong to the same or a similar age group.
Focus on improving the understanding and use of the internet.

Training in Greek, and learning basic English words related to navigation.

> Non-functional requirements:

The educational program to be carried out in person

Use of simple language

The training program should be divided into modules and each module should be repeated
The educational modules should be simple and clear

Following simple steps starting from scratch

Keep them short - 1-hour modules

Practical practice of each unit based on the needs and shortcomings of the participants
The trainer must have patience and understanding of needs and shortcomings

The trainer to proceed according to the needs and abilities of the participants

Creating a pleasant learning environment in order to build relationships of trust between the
participants

The lessons should be done in a simple and understandable way

As a final remark to the executive summary, it has to be underscored that the extreme
majority of respondents suggested adopting simple educational approaches by using modest
language, to avoid terminologies, to design modules with matters relevant to the senior’s
everyday life, and to start from the basic in order to proceed effectively in the following steps

of the educational procedure.
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2. TpExovoa Kataotaon oxeTkA pe tn xprnon TIME kat StadkTuakwyv
ouvaAAaywv otnv Kumpo

2.1 Xratiotikd ototyeia

g 0T TNV EVOTNTO TNG EPEVVAG TOPOVGLALOVTOL GTATIGTIKG GTOLYEIR TTOV OPOPOVV TNV YNOLUKT| KOl
owovoUKn Todeior PeETaEh TOV OTOU®MY OV OVAKOLV OTIS MAKLKEG oudoeg 55 dve. Kabmg n
Kompog dev axorovBel oAokAnNpopévn TOMTIKY Yo TOV YNOKO aApafntiopd, Kol Kot' €néKToom
dgv VIAPYOLV SLOOECIO OTOTIOTIKG OTOWElR, 1| PACIKN 7NYN GTOWEI®V Yo TNV TOPOVGO EVOTNTA

elvar ) Bdon dedopévov g Eurostat.

ZOUQmVa LE TO GTATIGTIKA GTotyEln TOV TapEYovTal, T0 T0G0oTo TV Kimpiwv moltdv mov
TPUYUOTOTOINCAY OIKOVOUIKES OPAGTNPLOTNTES LEGH SLOOIKTVOV KT TN O1dpKELD TOV £TOVG
2020, kot avnKovv oTic Vo e&€taon NAklakég opdoes, avépyetar o€ 2%, 0%, 0% war 2% Yo
10 TP®TO, devTEPO, Tpito Ko Tétapto Tpiunvo tov 2020 avtictoyo. Xto avtinodo TmV
TAPOTAV® amoTeEAecHATOV, 0 Evpomaikdc pécog 0pog avépyetar oe mocootd 6%, 1%, 4%
kot 9% 7y T0 TPMOTO, OeVTEPO, TPiTo KO TETOPTO Tpipmnvo Tov 2020 oavtictowya, OT®G

Setyvouv to emdpeva Sroypéppara.t

! https://ec.europa.eu/eurostat/databrowser/view/ISOC EC IFI20 custom 1206019/default/bar?lang=en
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Mnyn: Eurostat

Oocov agopd 115 ayopég pécw 01001kTHoL amd KOmplovg moAiteg mov aviKovy 6TiG NAMKIOKES
ouades g mapovoag Ekbeong, 10 30% TV TOAMTOV QVTOV TPAYUOUTOTOINCAY OLOOIKTVOKES
ayopég katd ™ dwpkele tov 2020, og avtiBeon pe tov Evponaikd péco 6po mov Ntav 610

61%.2 (3&ite TO S1AYPOLLLLO TOPOKATM)

2 https://ec.europa.eu/eurostat/databrowser/view/ISOC EC 1B20 custom 1205860/default/bar?lang=en
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Settings: Default ~
Source of data: Eurostat 9 .

|3
Q

B Table |# Line Ll Bar 9 Map 7

European Union - 27 countries (from 2020)

Cyprus

2020

Disclaimer

Mnyn: Eurostat

Emumiéov, cOpemva pe m Eurostat, katd ) dugpxea tov 2019, to 7% tov Kdnprov toltdv
OV OVAKOLV OTIS VIO €EETOOT MAKIOKEG OUAOEG KOl TPOYLOTOTOLOV0MY OYOPES UECH
SLOKTUOV OVTILETOTIGOV TPOPANUOTO GYETIKG LE TV TOYLTNTO TOAPASOoNG 1 OToio TV
LEYOADTEPT] OO TV ovaypa@Opevn, 10 9% élafe AovBaouéva 1 eAlattopoTikd ayodd 1
vmpeocieg, 10 4% oavteTtdnice TpofAquota andtgs, to 4% mpaypoatonoince KoToyyeAieg
Kot M xpnowonoince &voka péca to omoia MTov SVoKOAW 1 €Aafov PN KOVOTOWTIKY
amavinon HeTd and Vv Katayyea, 1o 1% avtipetonios teyvikny PAAPT, kol téhoc o 1%
OVTILETOMIGE JVOKOAEG EEVPECTC TANPOPOPLDOV GYETIKA LLE TNV €YYONOT Kol GAAQ VOO

dikaudparo.?

Téhog, pe Pdon ta otoyyeio g Eurostat, 6sov apopd to UTOSL0 TOV AVTILETOTICAY GYETIKA

LE TIC ayopEs Kol apoyyerieg HEcw dadtkTvov ot Kvmprot moiiteg mov avikovv oTig vd

3 https://ec.europa.eu/eurostat/databrowser/view/ISOC EC IPRB__ custom 1206573/default/bar?lang=en
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e&étaon nMklokég opddes, o 49 % €€ avT®OV deV TPAYLATOTOINGOV 0YyOPES 1| TaPyYEMES
EMEWON TPOTIUNGOV VO TPAYUOTOTOWGOLVV TIG ayopés o Loong, 1o 16% Adyw éhdetyng
EUTIOTOCVVNG OGOV 0pOpd TO TEMKO TTPoldv mov Ba mapeldupavay, Thovy ETGTPOET TOL
TPoTOVTOG Kat dadtkacies mapamdvev, 1o 30% emeldn| dev daféTel KAPTA TANPOUDV Yo THV

TPOYILATOTOIMON SASIKTVAK®OVY GVUVEALAYDV, Kot To 30% Y10 ampocdiopioTong Adyovg.t

Yvvoyilovtog, n EAAElYM YNELOIKOV SEEI0THTOV TOL TANBVOUOD TOV CVNAKEL GTNV NAIKIOKT
opada 55 ave kot to TPOPANUATO TOL OVTILETOTILOVY, 00NYEl KOTA CLUVERELD OTNV avENOT)
TOV OVOYKOV TOV oTOU®V TG OCULYKEKPIUEVNC MMKIOKNG ouddag. Avtég ot avdykeg
ONUIOVPYOLV TNV avayKalOTNTO Yo T ONUIOVPYIN VEOV TPOKTIKOV 0md TOV SNUOCIO Kot
WOTIKO Topéa, UE EUEOCT OTOV YNOKO YPOUUATIGHO KOl TNV KOW®OVIKN £viaén Tov

ATOUMV TOL OVIKOLV OTIG VIO £E£TOCT NAIKIOKES OLAOEG.

2.2 MMoMtwcég won Ipaktikég

Eni tov mapdvtog, ommv Kdmpog dev vmdpyel OAOKANP®UEVY] TOATIKY Yol TOV WYNOLOKO
aAQaPNTIGHO, 00TE 0E0ONUEIDMTEG TOMTIKEG 1) TPAKTIKEG G€ €Bvikd 1| Tomikd emimedo e
EMIKEVTIPO TOV YNOLOKO OWKOVOUKO EYYPOUUOTICUO OTOU®MY TOV OVOIKOLV GTNV TMAIKLOKY|
ouada 55 dveo. Kat’ eméktaom, n €pevva 66OV apopd TOV YNELKO OIKOVOLKO
EYYPOUUOATIOUO TOV OTOU®V 7OV OVAKOVV OTIS VIO €EETaoT MAMKIOKES opddeg sivan

eEOPETIKA TEPLOPIGUEVT).

Avtd 10 KeVO €xer avoaderyBel mpoécspoata amd Tov Ap Iloavoyuwtn Avopéov, emikovpo
Kafnynt xpnuatootkovouk®v oto Teyvoloykd Tavemotiuio Kompov kot ypoppotéag g

évaong owovopoArdywv Kompov. e npocpatn apbpoypagio Tov, 0 kK Avopéov €xetl avadeilet

4 https://ec.europa.eu/eurostat/databrowser/view/ISOC EC INB custom 1206825/default/bar?lang=en
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y-Faith;

mv avdykn yuw onuovpyia EOvikng Ztpatnyikig avVIIHETOTIONG TOL YPNUATOOTKOVOUTKOD
avoAQAPNTICHOD o011 YOpo KoOMOS, cOUPOVL UE TPOGEATN £pevva, 6 GTOL  TOATEG TNG

KHmpov vt ypniatootkovoptkd. KoTapTIGHEVOL GTOV GUYYPOVO YNOLIKO KOGHO.”

Y& autd 10 onueio Bewpeital amapaitnto va yivel po wpoomdbeln va opiotel Pnelokdg
Xpnuotoowkovoukds Eyypapaticpog (Digital Financial Literacy) kafobg dev vmhpyet €vag

KOOOAIKA amodEKTOG OpLoUOG.

Ot Morgan, Huang, kot Trinh, Tpoteivouv t€66€p1g S10GTAGEIS O 0TTOiEG TPEMEL VaL TapOOHV
voyly ®ote va opotel o Wnelaxog Xpnpatoowovoukds Eyypopatiopog:  ’yvaoon
YNEWKOV  YPNUOTOTICTOTIKAOV — TPOTOVI®OV KOl VANPECIOV,  EMIYVOON  YNOLOK®OV
YPNLOTOOIKOVOLUKDY KIVOOVAOV, YVAOOT] YNOLOKOD EAEYYOV YPTLOTOOTKOVOUIKOD KIVOLVOL Kol

YVOOT TOV SIKOUOUATOV TOV KOTOAVOADTOV KOl TOV S0dIKACIOV aroKatdotoong’ 6

Eniong, ovppwva pe 1o oOiktvo AFI (Alliance for Financial Inclusion), ¥noeuokog
YPNUATOOKOVOUIKOG Eyypoappatiopog eivor 1 ©’amdKTnon mg yvaons, TV deEloTnTav, g
OLTOTEMOIONONG KOl TOV  IKOVOTT®V VO XPNOUYOTOOVVIOL HE OCQAAELD  YNOLOKA
TOPEYOUEVE,  OIKOVOLIKA  TPOIOVTOL KOl VINPecieg, vo  AaUPavovior  TEKUNPUOUEVES
OIKOVOUIKEG OTOPACELS KOl Vo Asrtovpyel éva dtopo pe Pdon to PEATIOTO OIKOVOUIKO

GUULPEPOV GUULPMVOL LLE TIC OTKOVOUIKES KOl KOVMVIKES GUVOKES YOP® Tov. '

5 Avépéou M. (2021).

O poAog Tou xpnuatootkovoutkol addapntiopol otnv katamoAépnon tnhe StadBopdg. Retrieved

from https://www.stockwatch.com.cy/el/blog/4976913-0-rolos-toy-hrimatooikonomikoy-

alfavitismoy-stin-katapolemisi-tis-diafthoras

6 Morgan, P. Huang, B. Trinh, L. (2019). The Need to Promote Digital Financial Literacy for the Digital Age. In

The future of work and education for the digital. ADBI Press. Pp. 4. Retrieved from

https://www.researchgate.net/publication/343682203 The Need to Promote Digital Financial Literacy for
the Digital Age

7 AFIl (Alliance for Financial Inclusion. (2021). Digital Financial Literacy. Guideline Note No.45.
Retrieved from https://www.afi-global.org/publications/digital-financial-literacy/
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y-Faith;

TéNog, Kot o OAOKANP®UEVE, COUP®VO e TOVG AVOPEOL Kol AVUQOVTOKT, O YNELoKOg
YPNUATOOIKOVOULKOG EYYPOUUOTIONOG pmopel vo oklaypaendel g “’évag cuvovaouog
KOVOTNTOV TOV KOAOTTOUV GTOUXElD YPMUATOOIKOVOUIKOD OAQOPNTICHOD Kol YNOoKNG
EMAPKELNG, OV EMTPEMOLV OTO (TOMO VO OlOTNPCOVV TNV OIKOVOMLKN TOVG E€LMUEPiaL
KaOoTOVTOG — OmOTEAECUOTIKO Kot vmevbuva  pe  oyoupld PO YNOLOK®OV
YPNUOTOTIOTOTIKOV — TTPOIOVI®WV Kot  vanpectav. O ymoeuakog — YpmHOTOOIKOVOUTKOG
EYYPOUUOTIONOG UTOPEL EMOUEVOG VO OMEKOVIOTEL ®G UL TOALOAoTOTN £VVOlD, TTOV
avaPEPETOL 6TO VP0G Kot T0 PAOOG TV OKOVOUIK®OV YVOGE®V Kot 0EEL0TATOV TOV OTOU®V,
EVIOYLUEVT] Omd TNV KAVOTNTA TOVG VO XPNOLUOTOOVV TPOIOVTIO KOl VRINPEGIEG TOL

TPOGPEPOVTAL LE YNPLOKO TpOTO”” B

v wo TPoOceoT TOCOTIKY épgvva mov deEnydn oty Kvmpo amd to Teyvoroyikd
[Movemotiuo Konpov (TEIMAK) pali pe v etaipeia epeuvav Insights Market Research
(IMR Cyprus), oyetikd Ue TIG YPNLOTOOIKOVOUIKES YVMOOELS TV evniikov Kurpiov kot tnv
OWKOVOUIKY] TOVG 1IKOVOTNTO KOl GULUTEPLPOPA OGOV  aPOpA TN YPNoON  YNOLIKOV
YPNUATOTIOTOTIKOV VINPECIOV, Kol 10imwg ™ yprion tov i-banking, avodeiybnke vynid
TOGOGTO YPNLOTOOIKOVOUIKOD OVOAQPABNTIGHOD TV evniikov otn yopa. ITo avaivtikd,
omv épevva mpav puépog 600 Komprot moriteg mhkiog amd 25 €wg 65 etdv, Ko T
amoteAéopato €doeiEav 0Tt T0 povo 10 37,33% tov epmmBivimv elvar ypnULOTOOKOVOULKE

eyypapparor.’

8 Andreou, P. Anyfantaki, S. (2019). Financial literacy and its influence on internet banking behaviour
pp. 3. Retrieved from https://papers.ssrn.com/sol3/papers.cfm?abstract id=3499104

9 Andreou P.C. & Anyfantaki S. (2020). Financial literacy and its influence on internet

banking behavior. European Management Journal. pp. 21. Retrieved from
https://www.researchgate.net/publication/338208633 Financial Literacy and Its Influence on Co
nsumers' Internet Banking Behaviour

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBer Tnv €uBUvVN yia onoladnnoTe XPron TwV NANPOQPOPIMY MoU MEPIEXOVTAl OE AUTAV.

19


https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3499104

y-Faith;

Ot mep1ocOTEPES M TIC TPMTOPOVAES GYETIKA LE TOV YNOOUKO YPOUUOTIGUO ATOU®Y TOV
OVIKOLV OTIC VIO €EETOION NAKLOKES opdoeg ot Kdmpo mpoépyoviar amd didpopa Epya mov

ypnuatodotovvtot omtd v EE, ota omoia cuppetéyouy pia oelpd amd 1opopato:

To Ymovpyeio Iodeiog ko IToArtiopod vroompilel o mpdypappo yio 1 ‘Ald0cKaAio,
Baocwkav ¥newekov Asomitov og Evijlikeg’, mov cuyypnuotodoteitor and v EE kot
exteeiton and to IMavemotjuo Frederick. To mpoypoppo mpoceépel Pacikés Ynelokeg
de€l0tTeG, OT®MG M YPNON EPOPUOYDOV Yo KvnTd, TO SlodiKTVO Kot To UEGOH KOWVMOVIKNG

dictdmonc. 10

Y7o v aryida tov Kévrpov Kowmvikng Kawvotopiag, epappoctkav npdceata 600 Epya
ypnpotodotovvral and v EE to proADAS kot 1o IHEAL. To mpdto, £xel ®g otdyo v
evioyvomn Tov Yneokol YPUUUOTIGHOD, TV 0eEI0TTOV Kal, KoL ETEKTACNG TNG WNOLOKNG
évtaéng Tov nukiopévoy oty Kompo.!! To dedtepo, otoxedel ot Bedtimon tov yneroxod
YPOUUOTIGHOV VYELNG Y10 TOVG NAKIOUEVOVS TOV VKOV GTNV NAKLOKT opdda dve, pHéca
amd T onpovpyio EVOC TPOYPAULOTOS KATAPTIONG Yo TN O1ELVKOAVVOT TG TPOSROCNG TOV

NMKIOHEVOV GE NAEKTPOVIKEG VIINpEsieg vysing. 1

H Kbnpog ovppetéyet oto mavevponaikd npoypoppno «Ambient Assisted Living» (AAL),
10 omoio pe oymua tig TITE €xet mg otdyo ™ Pertimon g modtrag {ong Tov NAMKIOUEVOY

TOMTOV, TN S1TnPron EVOC VYIEWOD TPOTOL {MNG KoL THV GVTLETMMNLON TNG ATOUOVHONC.

0 http://www.moec.gov.cy/aethee/analytiko/curriculum.pdf
1 proADAS. Retrieved from http://proadas.eu/about/

2 jHeal. Retrieved from https://iheal.eu/about/

13 AAL. Retrieved from http://www.aal-europe.eu/about/
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y-Faith;

To ovykekpiuévo mpdypappa meptrappaver épyo 6mwg ta COCARE, REMEMBER-ME,
ICAN, GUIDED, FRAAGILE, SENIOR-TV, MI-Tale, MEMENTO, MedGUIDE, STAGE,
SUCCESS, VINCI, Many-Me, IOANNA, Cogni Win , ELDERSUP !, SOPHIA, CaMeLi, T-
TNET, CVN, CO-LIVING, 10 omoia eotidlovion otov ynowkod Eyypouppoatiopo

nopévov. 4

To Evponaikd épyo 'Digital Inclusive eGovernment’ (DIEGO), éyet wg otoéx0 ™V mapoxn
€0KOANG TPOGPACNG 0E VANPEGIEG NAEKTPOVIKNG dLOKLPEPVIONG TOV VAL EIVOIL AVETEG, PIAKES
TPOG TO YPNOTN KOl SIOEGIUES LEG® TNG YPNONS VEDV TEXVOAOYIDV OTMG Ol VITOAOYIGTEG, Kot
TO KWWNTE TNAEQPOVO. XKOTOG TOV CLYKEKPIUEVO £PY0, TO OTOI0 GLYYPNUATOdOTEITAL O TNV
Evponaikn Emtpont, kot 610 omoio cvppetéyovv 6 Evponaikéc yopeg, elval va mpocpépet
ion mpocPacn oe  MAEKTPOVIKEG OMuUOClEG VMNPECiEC G OAOVC  TOVG  TOAITEC,

GUUTEPILOUBAVOLEVMY TV NAKIOPEVHVY.

Téhog, 10 T-SENIORITY otoyevel ommv €vooUATOON TOV YNOWKOV VANPECIOV TOV
angufivoviar 6e MAKIOPEVOLG, pe otdyo TV Pektioon g mowdtmrog {ong kot v
e€0GQPAAOT OMOTELECUATIKNG VYEING KOl KOWMVIKNG OPOVTIONG TV &V AdY® atdpmv, péca

06 KOVOTOWO, YNQLAKEL TPoidvTa Kat vanpecisg.t

Y10 onueio owtd mopomeiBovrar dvo opiopoi tov Peer-learning (opotiun pabnon) kot 6vo
tov Peer-mentoring (opotiun kabodnynomn), TpoceEPOVIOG 0. OAOKANPOUEVT TPOCEYYION

OYETIKA LE TOV TPOTO JEEAYMYNG TNG EKTALOEVTIKNG S10d1KAGI0G TOL TAPOVTOG EPYOV.

4 bid.
15 DIEGO. Retrieved from https://www.idieikon.com/en/projects/europeans/diego/
16 T-SENIORITY. Retrieved from https://cordis.europa.eu/project/id/224988
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y-Faith;

Youepwvo pe tov David Boud opdtiun pébnon propei va opiotel 1 dadikacio péca omd tmv
omoia ot *‘ot podnTéc podaivovy o £vag amd Tov GAAOV e emionuo ko averionuo tpomo’’.
2Opemva pe tov 1010, 1 padnon omd opOTYLOVS TPETEL Vo eival apotBoio ETOEEANG Kol VoL
nepAapPavel TNV avtoAloyn YVOGE®V, WEDV KOl EUTEIPIOV UETOED TOV GUUUETEXOVIOV.
Mmnopet va meprypagel wg évag TpOTOg Vo TPOXWPNGOLUE TEPQ omd TNV ave&optnoia otV

oAMnAeEapTnON 1 TV apotPoia pédnon’’ 8

Eniong, odupwva pe tov Keith J. Topping. “'H oudtiun udbnon pmopei va optotel og 1
amoOKTNOY YVOOoNG Kot deElottov pHécm evepyng Pondelag kot vroompiing petald icov q
avTioToy®V cVVIPOP®V/ cuvod®V. [lepthapPavel dropa and ToPOUOLES KOWMVIKEG ONAdES
nov dev givar emayyelpotieg ddokarot Tov Ponbovv o évag tov dALov vo pabet kot vo padet

TOV EVTH TOV HE AVTOV TOV TPOTO.” L0

Oocov apopd v opdTun Kabodnynon, o tpdtn TPOocéyyion Tov Opov AmoTeAEL O OPIoUO

tov Burlew: “’oudtyioc kabodnynmg eivar omotocdnmote Topéysl kabodrynon, vrootpién,

7 Boud, D., Making the move to peer learning. In Boud, D., Cohen, R. & Sampson, J. (Eds.) (2001).
Peer Learning in Higher Education: Learning from and with each other. London: Kogan Page (now
Routledge), 1-20. Pp. 10 Retrieved from https://www.researchgate.net/profile/David-
Boud/publication/309967818 Making the Move to Peer Learning/links/5995553baca272ec908c4
4a5/Making-the-Move-to-Peer-Learning.pdf

8 |bid, pp 9.

19 Keith J. Topping. (2005). Trends in Peer Learning, Educational Psychology: An International Journal
of Experimental Educational Psychology, 25:6, 631-645, pp 631, Retrieved from
https://www.tandfonline.com/doi/abs/10.1080/01443410500345172
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y-Faith;

YVOOT], Kol EVKOIPIES Y10l OTO1ONTOTE TEPIOO0 O OUOTIHOG KOBOONYNTNG KOl TO GTOUO TTOL

kaBodnyeiton Oempodv 6TL owth 1 BoriBeta sivar amopoitn’’2

Extdc amd v Topandve opiopod, o To TEPLYpapikn oporoyia tpotddnke and tov Keith J.
Topping: “n xabodqynon amd oudtiwo umopel va oplotel ®G po. evOoppPLVTIKY Kot
VTOGTNPIKTIKY] OOMPOCHOTIKY Gyéon Ue Evav mo Eumelpo epyalopuevo (o omoiog doev eivat
dtevBuvng ypapung) oe évav Kowod topéa evolopépovtoc. To dropo avtd amotelel OeTikod
TPOTLTO Kot yopaxktnpiletar amd v mpom®Onom avEnpéveov Tpocdokidv, Betikn evioyvon,
avoLyTY] GUUPOVAELTIKY KO KOWT EMIAVGT TPOPANUATOV. Zuyva eivol SLUPOPETIKAOV NAKIDV,
éxel mhvta otobepd poAo, eviote Ol0TOHENKO Kol GLYVE ameLOOVETOL GE WELOVEKTOVGES

20 Burlew, L. D. (1991). Multiple Mentor Model: A Conceptual Framework. Journal of Career
Development, 17(3), 213-221. pp. 214. Retrieved from
https://journals.sagepub.com/doi/abs/10.1177/089484539101700306?journalCode=jcdb

21 Keith J. Topping. (2005). Trends in Peer Learning, Educational Psychology: An International Journal of
Experimental Educational Psychology, 25:6, 631-645, pp 632, Retrieved from
https://www.tandfonline.com/doi/abs/10.1080/01443410500345172
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y-Faith;

=

3. Emloyn Zvppeteyoviov

3.1. Ilpocéyyon, dwdwkacio Kot epyaieio

H npwtoyevng épevva mov mpayuatorombnke and tov lovAo £wg to pésa Avyovotov otnyv
Kbmpo oto mlaicio tov épyov cOppmva pe To Kpitipla mTov kobopilovtal 6To PELVNTIKO

TPOTOKOALO TOV £PYOV, Kol TEPIAAUPAVE TEVTE TLAMVES CUUUETEXOVTWOV:

o Xvuvevievtelg pe 10 dropa nAkiog dve tov 55 €1dv pe younio enimedo ymelokon

EYYPOUUUATIGULOV.
e Xvuvevtevelg pe 10 pén owkoyévelog 1 PPoVTIGTEG 0TOU®V NAKiaG dve TV 55 eTdv.

e Xvuvevievelg pe 5 emayyelpatieg ot omoiot epydlovion pe dropa nikiog dve tov 55

ETOV.

e Oudoda eotiaong (focus group) pe 7 coppetéyoviesg, avlpOTOVS Ave TV 55 €TV pE

OPKETES YVADGELS OTIC TEXVOAOYIEG TNG TANPOPOPING Kot TNG EXKOVMVING.

e Awdwktvakn épevva 6to Yevikod TAnBuoud e Kompov pe ) coppetoyn 50 atopmv,
HE OTOYO VO OKLOYPOPNOEL TIG OVTIANYELS TOV KOGUOL GE GYXECT LE TN XPNOTN TOV

VEOV TEYVOLOYIDV 0O ATope NAKING v TV 55 €TOV.

H emhoyn 1oV cUPUETEYOVTOV Y10 TIG GLVEVTEVEELS, TNV OULAON EGTIOGNC, KoL TN SLOOIKTVOKT
épevva €yve péoa and cvvepyasio pe o [ToAvdvvapo Kévipo Agvkwaoiog, To omoio mapéyet
VINPEGIES KOWVOVIKNG TPOVOLNG (NUEPNOLO PPOVTION Kol VITOGTNPIEN PPOVTIONS GTO GTITL) GE
dTopo OV aVIKOLV otV NMKIKN dve Tov 55 etov, and 1o latpiko Kevipo AABaia, aiid

kot omd 10 diktvo Tov Kévipov Kowwvikng Kawvotopiag.

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBer Tnv €uBUvVN yia onoladnnoTe XPron TwV NANPOQPOPIMY MoU MEPIEXOVTAl OE AUTAV.

24



y-Faith;

OLot o1 cvppetéyovteg evnuep®ONKay yia 10 £pyo, Yo OAa To ot e O1001Kaciog g
oLVEVTELENG, TNG OMAdNG E0TIOONG KOl TNG OLUOIKTLOKNG £PELVOS, OAAG Kol Yo TO TS Oa
YPNOUOTONOOVV TO, OTOTEAEGLOTA OVTNG OTO ETOUEVO GTAOLN TOV EPYOV. LTIG CLVEVTELEELG
pe 10 dropo mhxiog dveo tTov 55 et@v pe younAd emimedo Yyneuokol YYPOUUOTIOUOD,
YPNOUOTOMONKE KOl TO EPOTNUATOAIYIO YPNoNS Kvntdv ocvokev®dv (Mobile Device
Proficiency Questionnaire MDPQ-28) mote vo. damiotmbel T0 oyetikd eninedo ypnong twv

GUUUETEXOVTIOV.

Emedn ot ocvppetéyovteg Oev giyov eokoln mpoécPacn o©T0 S1001KTLO, Ol OTOUIKES
OLVEVTELEELS UE TOVG NMKI®UEVOVG, TOVG PPOVTIGTEG KO T LEAOL TNG OIKOYEVELNGS, KO TOVG
emoyyeApatieg owenydnoav o {dong. XTn GLVEYEWL, Ol OMAVINGCELS TNG OCLVEVTELENG
uetapépnkay oe Google forms, @ote vo avolvbodv otatiotikd. Ot OmOVINCES TOV
CUUUETEYOVTOV  E0e1vOV  OAANAETIKOADYEL Kol ®©C €K TOUTOV, TO ONMOTEAEGLOTO

TOPOVCIALOVTAL TOPAKAT® GUVOAK(L.

Oocov apopd v opdda eotiaong (Focus Group), Aoy g movdnpiog Tov Kopwveiol Kot Tov
yeyovotog 61t o [ToAvdvvapo Kévipo Agukmaiog dev mapelye d100iKTVLO GTIG EYKATAGTACEL
10V, 1 OwdKacio TpaypatoromOnke oo (dong o 2 pépm, 5 kot 2 ATOUO OVTIGTOIY®™G,

naipvovtog OAo To LETPO TPOPVAAENG COLPMOVA LLE TO VYELOVOUIKO TPOTOKOALO.

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBer Tnv €uBUvVN yia onoladnnoTe XPron TwV NANPOQPOPIMY MoU MEPIEXOVTAl OE AUTAV.
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3.1.1.

[Tpopik cvppeteydvtwv

To mpoPil TwV GLUUETEYOVI®OV GTNV £pELVO GLVOYILETOL GTOV TOPAKAT® TIVOKAL.

Atopo Gve TOV Atopa Gve Méi g Erayyelportieg I'evikog
55 etov pe TOV 55 eTOV pe  01KOYEVELNG 1) o1 oToiol A 0vopnog
YOPUNA GYETIKG OPKETES PPOVTIOTEG 00vAgVOLY pg
YVOON TOV VEMV  YVOOELS 0TS  avOpOTOV dvem avOpomovg
TEYVOLOYLDV TEYVOLOYIES TOV 55 eTOV nukiog ave Tov
TApogopiag ™me 55 etov, q
Kol mAnpoopiag TaPEYOVY
EMKOVOVIOG KOl TNG OLOOIKTVOKES
EMKOVOVIOG VAN PEGIES, N
TPOidvVTO 6E
aVTOVg
OnAuko: 6 (60%) OnAuko: 3 ©OnAuko: 9 ©OnAuko: 5 OnAuké: 26
(42.85%) (90%) (100%) (52%)
Apoeviko: 4 Apoeviko: 3 Apoeviko: 1 Apoeviko: 23
(40%) (42.85%) (10%) (46%)
AANO: 1
(14.28%)
MpwtoBdbuia: 4  MNpwTtoBdBuia: MpwtoBdduia: 3  Tpitofd&BuIa: 5 AgutepofaBuia:
(40%) 3 (42.85%) (30%) (100%) 7 (14%)
MeTaAuKelaK:
Aeutepofaduia: TpiroBdaBuia: 4  Aegutepodduia: 7 (14%)
5 (50%) (57.14%) 2 (20%) TpiToBaOuIa:
36 (72%)
TpitoBaBuia: 1 MeTtaAukelakn: 1
(10%) (10%)
TpitoBaOuia: 4
(40%)
55-64: 2 (20%) 55-64: 5 25—-34:1 (10%) 35-44: 3 (60%) 25-34: 9 (18%)
(71.42%)
65-74: 7 (70%) 35-44: 3 (30%)  55-64: 2 (40%) 35-44:15 (30%)
65-74: 2
75+: 1 (10%) (28.57%) 45-54: 6 (60%) 45-54:13 (26%)

55-64:13 (26%)

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBer Tnv €uBUvVN yia onoladnnoTe XPron TwV NANPOQPOPIMY MoU MEPIEXOVTAl OE AUTAV.
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3.2. Anoteléopoto £pEVVOC
JUVOMKA Tpaypoatorombnkay cuvevtenéelg ue 25 dropa, 7 GTORO GUVOAMK(O GUUUETE OV
omv opdda eotiaong (focus group), wor 50 AGTOopo GULUUETELYOV GTO  SLOOIKTLOKO

EPMTNUATOAOY10. ZUVOMK(A GTNV £PEVVO GUUUETEIYOV 82 GTOLLA.

Ta Bacikd gvpipata TS £pEVVAG OLOSOTOONKAY Kol TOPOLGLAloVTaL GTO EMOUEVO UEPOG

¢ ékBeom péca amd 4 TUAMVES OUAOEG:

(o) ITpoxAnoelg, avayKkes Ko OLGKOALES,

(B) Epmooia ko meplopiopot,

(y) AlevkoAvVTIKOL KOl VTOGTNPIKTIKOL TOPAYOVTEG,

(0) ®¢para, potifa Kot 1Wéeg mov avadelydnkav péca amd v Epgvva.

3.2.1 TIpoxinocelc, avdykes, SVGKOAEG:

ATopa Gve TOV 55 ETOV PE LOUNAT] GLETIKA YVAGT TOV VE®V TEYVOLOYLOV TANPOPOPILaS KL

EMKOIVOVIOG:

o ATouvnudvevomn kot xpnomn KOSKOV TpocBacnc

o YVUTANPOGCT) TPOCOTIKMY GTOLYEIMV Kol EXaAnevomn dedouéEvmv
e AvckoAia pe TNV ayyMKn YADOOOO.

e  Eyypaon oe 1ot6TOTO

o Amouvnudvevon Pnudtov mTAonynong

e Awatopayés 0pacmg

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBel Tnv euBUvn yia onoiadrnoTe Xpron TwV NANPOPOPINY MNOU MEPIEXOVTAl OE AQUTAV.
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ATopa GVO TOV 55 ETOV PE UPKETEG YVDGELS OTIS TEYVOLOYIEG TNG TANPOPOPIAG KOL TNG

EMKOLVOVIOG:

Xpnon AyyAikng YAOCGOG

SOUTANP®ON TPOCOTIKAOV OES0UEVOV

Xp1ion EQapLOY®Y Yo KvnTd

Mikpég 000veg Kot ypappota - AlatapoyEg Opacnc

Amopvnuévevnon ToV KodKOV TposPaons

Enayyelpatieg o1 omoior epydlovran pe avlpamovg nkiog Gve Tov 55 eTdv, 1] Tapéyovv

OLUOIKTVOKES VTN PECIES, 1] TPOIOVTU GE QVTOVG:

Avermaping Pondeta kot EXAenym yvodoemv Kot SEEI0THTOV amd TV KOwOTnTo
"EXhenym yvoong, vmootpiEng Kot KATapTIoNS Yid. T1 YP1o1 VTOA0YIoTY / 1ad1KTOOV

AwotapoayEc 6paong Kot 0KONG

"EXienyn mpdcPaonc 610 d10dikTuo Kot TEXVOAL0oY1KoD ££0TAMGUOD

"EXAenyn mpoidvTmv Kot VANPECIOV KOTAANA®V Y10 TNV GUYKEKPLUEVT] NAKIOKT Opdda

M£A TG 01KOYEVELDG 1] PPOVTIOTES AVOPOTOV AVO TOV 55 eTOV:

Advvapio Katavonong GYETIKE [LE T AOYIKY] TNG XPNONG TOV d10d1KTOOV

Xpnon AyyAikng YAOoGoOG

Xp1fon TPOCOTIKAOV GTOLYEIDV, 0E00UEVOV, KOIKOV TPOGacns Kal yYPuene o€
OTOGEMOEG

Mikpég 000veg Kot pmTa — d10TAPUYES OPACT|C

Ievikd TpoPfAnpata TAONYNONG GE 1GTOTOTOVS

Avokolio 6TV KaTovONoT TOV TL TPETEL VO, KAveTe/ oo Pripota Tpémetl va Adpete

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBer Tnv €uBUvVN yia onoladnnoTe XPron TwV NANPOQPOPIMY MoU MEPIEXOVTAl OE AUTAV.
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I'evikdég mAnOvopdg:

I'evikéc mtpoxkAnoeic:

e Xpnom epapuoymv

o Awtopayég g 0puomng - WKPEG 000VEG KoL YPALLULOTOL

o 'Eldenyn e€okeimong e SIOPOPETIKA TPOYPALLLLOTOL

o YVUTANP®OGCT] TPOCOTIKMYV GTOLYEI®V Kol KOOKOV TpOSPaong
e Anpiovpyia Kot GOVOEST| GE AOYOPLUGLOVG

o Xpnon AyyMkNg YA®GGOC

e OlokANpwon TopayyeEMDV

e Amopvnpudvevon kot KaTovonon TV Prudtov mAonynong

o [Thofynon g un eIAKoHS 16TOTONTOVG

o DoBog yio Aabn

®  AvckoAieg TNV EKTEAEST TPAYLLATOTTOINOTG PIVTEOKANGEDV

e AvckoArigg ot ypnon GPS

IIpoKANGELS GYETIKA PE TIC OLUOKTVOKEC GUVAAAOYEC:

e Xpnon e-banking / oAokApwoT GUVAALOYDV

o 'Eldenymn katovonong Kot yvOong Yo TOV TPOTO EKTELECTG TOV GUVOAAAY DV

o  DoPog amdbng

o 'Eldenymn gUmIOTOGVVNG OTIG SUOIKTUOKEG GUVOAAAYEG

o 'Ellewyn yvdong yio Tov EVTOMIGHUO TNG amdTng

o DoPog ypnong TpamellkdV KaPTOV

®  Avckoligg ot dadikacio avayvapiong, enPefainong KodKdV Kot PrHdToy yio Tnv

0AOKANP®CT] TOV GUVIALLY DV

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOHUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEIOTIKA TIG ANOWEIG TWV CUVTAKT®V, Kal n EniTponr dev unopei va
avaAaBel Tnv euBUvn yia onoiadrnoTe Xpron TwV NANPOPOPINY MNOU MEPIEXOVTAl OE AQUTAV.
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o Avacpdielo kot @OPog Yo AGO Kol aTdAEW YPTUATOV

e YVUTANPOGCT TPOCONIKMYV GTOrKElDV

e Xpnon AyyAikng yAdocog

o 'Eldenym yvdong yio. Tov TPOTO OVTILETOTIONG THAVOY KIVOUVOY

o  Emoinbevon kodik®dv tpdcPacng
3.2.2 Eumdowo ko mepropiopol:

o [Ipofijuata 6pacNG KoL 0KONG

o Teyvoroykdg £0MAMOUOC U TPOGAPUOGILOG OTIG WOOUTEPEG AVAYKEG TOL YPNOTN

e 'Ellewyn teyvoroyikov e&omhopov (PC and smartphones)

e H yprion oporoyiag

o [IpokaBoplopévo eKTAOEVTIKO TEPLEYOUEVO YMPIS Vo AapPdveTal VTOYLY TO EMIMEDO
TOV GUUUETEXOVI®V

o  ®4Pog yro AaBN Ko amdAEWD XpNUATOV

e H &£ amootdoemg ekpddnon

o Xpnon AyyAkng YA®GGoc, YAWGGIKA epmddio
3.2.3 AtevkoAVVTIKOT KOl VITOGTNPIKTIKOL TOPAYOVTEG:

e Xpnon aming Kot Goeng YAOCGOS

o Xpnon mopadelypdtov péco omd TNV EUmEPio TOLG — YPNOWO YL TNV
KafnuepvoéTNTA TOVG

e Exmnaidevon pe Pdon tig avaykes Tovg

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOHUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEIOTIKA TIG ANOWEIG TWV CUVTAKT®WY, Kal n Enirponr dev unopei va
avaAaBel Tnv euBUvn yia onoiadrnoTe Xpron TwV NANPOPOPINY MNOU MEPIEXOVTAl OE AQUTAV.
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AmLd Prpoto EeKtvavtog amd To Unoév

Mikpng S1aprelag (LOVOMPES) EKTOLOEVTIKEG EVOTNTEG

"Evap&n amod ta Bactkd kot amd mpdypota tov 101 yvopilovv

Amlol ekmadevTikol 6TdY01 TOL Vo, ETavaAapavovtal

Emavainym tov kdOe mapadeiylatog doTe VoL amoKTGoVV £E0IKEIMON

E&doknon oyetikd pe tn onpiovpyio AOYaplUGHOY, GOUTANP®OT GTOLXEIWV, ¥p1|oN
TPOmelIKOV KOPTOV KOl OTOUVIUOVEVOT] KOOIKMV TPOGPaoNC.

Aw {oong

Anpiovpyia £VTOTOL EKTAOELTIKOD VAIKOV [LE EIKOVES KOl 00N YiEg

Evnuépwon kot culntnon yia tig andteg 6to 510diKTLo, TMg Vo Tig ovayvopifovv kot
TG VO TIG ATOPEVLYOLV.

Eotioaon otig epappoyéc Kivntdv TAEQOVmV, AOY® YopunAod KOGTOVS amOKTNONG
smartphone

Texvohoyog €EOTAGUOG TPOGAPUOCUEVOS Yo ATOUO LE TPOPANUOTO OKONG Kol
opaong

E&boxnon ot dnwovpyiog  Aoyoplocudv, GUUTANP®OTNG  oToElmV Kot
OOV LOVELOTG KOOIK®V TPOSPaong.

Ymopovr| amd Toug EKTAIOEVTEG.

3.2.4 Ofpoata, potifa Kot 10éeg Tov avadeiydnkav péca amd v Epevva

Ynopovn Katd v mopoyn Voo PENg 6€ NAMKIOUEVOLS KOl TV TPOCUPHOYYT| TNG
VTOGTNPIENG OTIG AVAYKES TOL KOOEVOC.

Xpnon anAng YAOGGog Le Gopelg 0dnyieg dote To nddnua va etvon katoavontd

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBel Tnv euBUvn yia onoiadrnoTe Xpron TwV NANPOPOPINY MNOU MEPIEXOVTAl OE AQUTAV.
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E&doxnon, pe Bdon tig avdykeg toug Eekvovtog amd To Pacikd

Emavainym tov kdébe frpatog

BeAtiowon g kabnpepvotrog kot enumédov {ong

YVVoAkd SvoKoAia TAOYNONG GE 1GTOTOTOVG

Meiwon g Tohommpiog o VINPEGIES

Avemapkn TeQvoAoYIKOG EOMMSUOG Y10 TNV €V AOY® NAKLOKT OLLAda

KotomoAéunon g amopudévoong HECH NG EMKOWOVING LE (IAOVG Kol GULYYEVELS,
E101KA €V HECH TTOVOTLLOG

Avomiotio kot OPog 6TV TaPOYN TPOSOTIKMV dEGOUEVOV KO XPTONG TIOTOTIKAOV
KOPTOV

DdoPog amdAeag ypNUATOV

Evnpépwon, ekmaidgvuon, Kot TPoKTIKEG AOKNGELS LE TOAAEG EMOAVUANYELS DOTE VO
eEoketmbovv

Amouyn xpnong oporoyLdv

Ymopovr|, Katovonomn EALElYE®V KOl OVOYKAOV, avayvOPLoT W010UTEPOTHTOV

Ao {oong ekmaidgvon, Eekvavtag amd o factkd 6T (p1oNg TOL SSIKTVOV

AmAG ko Katavontd PrRaTo COUPMVE LE TIG OVAYKES TOVG

Exnaidevon, mpaxtikn e£Goknon, exavainymn, kot ev TéAN eEokelwon).

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBel Tnv euBUvn yia onoiadrnoTe Xpron TwV NANPOPOPINY MNOU MEPIEXOVTAl OE AQUTAV.
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4. Emhoyn Aertovpyik®dv Kot Mn-AETovpyikov avayKov

4.1. IIpocéyyon

Ye oI TNV €VOTNTO. NG €PELVOG TOPOLGLALOVTOL KOTO GEPA TPOTEPOLOTNTAS Ol
AELTOVPYIKEG KOL  UN-AELTOVPYIKEG  OMOLTOEL, TOVL EKTOUOEVTIKOV Tpoypdupatos. Ot
OTOTACES OUTEG OlOpOPPOONKOY HEGO amd TNV EMeEePYOsion TOV OMOTEAECUAT®OV NG

TPMTOYEVIG £PEVVOG TO, OTTOL0L TOPOVGIACHN KAV GTNV TPOTYOVEV EVOTNTAL.

4.2. Amoteléopata
Ot GUVOAIKEC amoUTNoElS TOL TPOoEKLyav omd v épevva eivor eikoot téooeplg kot

TAPoLGLALOVTOL OVOAVTIKE TOPAKATE.

AETOVPYIKEG EKTAOEVTIKEG OTULTIGELS:

o Yyedoudg EKTAUOELTIKOD TPOYPAUUOTOS COUPOVO UE TIS OVAYKES KOl TIG EUTEIPIES TOV
OTOUMV TNG €V AMOY® NAIKIOKNG Opuddag
o To eKmaUSEVTIKO TPOYPALLO VO ETKEVTIPOVETOL OTH YPNOT KWNTOV THAEQ®V®OVY/ Smartphones

o  Xpnon teyxvoroykoy eEOTAIGUOD TPOGOPUOGUEVOD Y0 GTOMO e TPOPANUOTE OKONG KoL
opaong

o [lapoy £vTVTOL EKTOOEVTIKOD VAIKOV HE EIKOVEG Kol EMeENYNOELS
o Exmaidevomn 6c0ov apopd e TV 16000 G€ Lol vEN 10TOGEADA 1} LITPESIaL.

e Exmaidevomn 6cov apopd TNV TAONYNGCT, TV TANKTPOAOYNGT KOL TNV OAT XPToT).

e Exmaidevon oyetikd pe To social media

o Exmnaidevon 6cov aeopd tnv emoinbevon otoyeiov (my. MAEKTPOVIKO TOLOPOLETD,
MAEQP@VO, d1evbBvvor KTA)

o Exmnaidevon oyetikd pe tn dnpovpyic Kot aropvoveDST] KOSIKOV TpdcBaong

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBel Tnv euBUvn yia onoiadrnoTe Xpron TwV NANPOPOPINY MNOU MEPIEXOVTAl OE AQUTAV.
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o Exmaidevon GYeTKd [e TOV EVIOTIGUO SLOSIKTUOK®Y OTUTMV KOl TPOTMV TPOCTUGING

e Exmnaidevon yu acpareic cuvarlayés 6to S10dikTvo

e Exmaidevon yuo coot ypnon kot ovalnmon oto Stdiktvuo

o YVOTNUATIKN ETOVIAYT] TOV YVOGEDV TOL OTEKTIOAV

o O1 eKToUdELTEG TIPETEL VO, AVIKOVV GTN 10100 1] G€ KOVTIVI] NAIKIOKT] Oad

e No emikevipaveral otr Pertioon g katavonong Kot TG ¥pnons Tov SodkTuov.

o Exmaidevon ota EAAnvucd, xor exuddnorn Pacwodv oyylMkov AéEemv mov agopoldv Tnv

TAONYNON

Mn-AerTovpyIKEG OTONTI|GELS:

o To exmadevtikd TPOYpappo va Tpoyuatorolndei dto {oong

e Xpnomn anming yAOooog

e To exmoudevtikd mpodypoppa vo yopiletor o evotnteg Kot 1 KABe evotnTo va
emovaiopPaverol

e Ot ekTodeLTIKES EVOTNTEG VO Etvor amAég kot EgxdBapeg

o [lpaktikn €&doknon g kabe evotntog pe Paom TG avaykeg kot €AAEIYEIS TOVG TOV
GUULETEXOVTOV

o O skmoudevtng mpémet va £yl vropovn Kai katovomon tov avaykov Kot tov EAAelyeny

o O eKTOIdELTNG VO TPOYWPAEL GOUPDVOL LUE TIG AVAYKEC KO TIG IKOVOTITEG TOV GUUUETEXOVTOV

o Anpiovpyio e0xapIGTOV EKTAOELTIKOD TEPIPAAAOVTOC MGTE VO, O1KOSOUNOOVV GYECELS

EUMIOTOCHVNG LETUED T®V GUUUETEXOVTOV

o Ta podnuatae va yivovtol pe amiod kot kotovontd Tpdmo

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
avaAaBel Tnv euBUvn yia onoiadrnoTe Xpron TwV NANPOPOPINY MNOU MEPIEXOVTAl OE AQUTAV.
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5. Zvumepdopota

2T uépeg Mo, M Toyelon  avamtuén  tE  TEYVOAOYioG, TOL  OLOIKTOOL KOl TMOV
TNAETIKOWVOVIDV, 0AAGEEL Ko cuveyilel vo aAAGlel Tov KOGUO YOP® MOGC ETNPEALOVTOGC
p1likd Tov TpOTO e TOV 0moio 01 AvOpmTol aAANLoETOPOVV Kot Kivovvtat. Eidikdtepa to
tvtepvet €xel Katapépel va Katappiyel ToAA0DS TEPLOPIGUOVE TOVG TAPEAOOVTOS LELDVOVTOG

TOV YPOVO JIEKTEPOIMOTG TOALDY EPYOUCSLDV KL OPOGTIPLOTHTOV.

Epsguvntég mov acyolobvior pe TOovV ymolokd owovopkd eyypappatiopd ot Kompo
wyvpilovtar 0Tt M EMAPKNG YVOON YPNUATOOIKOVOUIKAOV EVVOLDY, GE GLVOLOCUO HE TN
de&omra aglomoinong g yvoong autrg, amoteAodv akpoymviaio AlBo otn Aym opbdv
OKOVOLKADV OTOQACE®V, UE GUECO AMOTEAECUO. TN YPNUOTOOIKOVOUIKY gunpepio Tov
EVEPYDV TOMTAOV, KOOMG KOl TNV TPOCTUGIO TOLG OO OTOONTOTE LOPPT) OKOVOUIKNG

andng’ 222

Kot’ enéktaom, pmopovpe va e£0YOVLE TO GUUTEPAGHLO OTL 1 YPTLLOTOOIKOVOLLKT KOTAPTION
TOV ATOU®V TOL OVAKOLV GTr NAKIKN opdda 55 dve Pondd wote va katappipbovv ta
EUTOS0. YPNLUOTOOIKOVOIKNG évTalng amd To v AOY® GTOUM, TPOGYOVTOS TN KOWVOVIKY|

GUULETOYN KO €V TEAT TNV €UNUEPID TOVG.

H ev Mdym épevva, ota mhaiota tov Evporaikov épyov FAITh, e&étaoce to eminedo ynelokov
EYYPOALOATICUOD, KOl TIG OLVOTOTNTEG EKTEAECTG OLAOIKTLOK®MV CUVOAAAYDV OO GTOUO, TOV

VKoLV oTNV MAKloK) opdda 55 dvo, kabng emiong kot ta meplBdplo dnpovpyiog

2 Navaywwtng AvSpéou. (06/ 02/ 2020). To kGOTOC THC XPNIUATOOIKOVOULKIC AYVOLAC YLO TOUC KATAVOAWTEC,
DOI: https://www.cut.ac.cy/news/article/?contentld=254790, See also: Andreou, Panayiotis and Anyfantaki,
Sofia, Financial Literacy and Its Influence on Consumers’ Internet Banking Behaviour (December 5, 2019).
Available at: http://dx.doi.org/10.2139/ssrn.3499104
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EKTTOOEVTIKOD TTPOYPAUIATOS MGTE VO OVENGEL TNG XPNON YNPLOKDOV TEXVOAOYLDOV KOl TNV

EKTELEDT] OLOOIKTLOKMV GUVOALAYDV 00 TNV €V AOY® NAKLOKT] OLLAOCL.

Ewdwotepa, n €pevva ot avéEALGE TO TPOPIA TV atOp®V NAMKiog dveo tov 55 etdv dcov
apopd TO EMIMESO YNPLOKOV TKAVOTHTMOV TOVGS, TIS EAAEIYELS TOVG, TIG OVAYKEG TOLG Kol TIG
TPOGOOKIEG TOVG G OYEOTN HE TNV EKTEAECT] OLUOIKTLOK®MY GLVOAAOY®V, Kol TN YPNOoT TOV
Swdktvov yevikotepa. H mpwtoyevig €pevva amotédece ™ Paoctkn wnyn eSaywyng
ovumepacpdTov, kol deEnyxon péoa and cvvevtedEelc, opadeg eotioomng (focus group) xat
SLOOKTVOK(A EPOTNUOTOAIYIO. ZVVOAIKA 82 dtopa mpov LEPOG GTNV £PELVA PEPVOVTAS GTO
TPOCKNVIO (o oelpd and {ntiuato to onoio Ba maiEovv KaboploTikd poLo ot dnuovpyio

TOV EKTOLOEVTIKOD LALKOV.

Kot' eméktaom, to amotedéopoTo oUTH NG £PELVOG OMOTEAOVV TOV OOKO YOPTN TOV
EMOUEVOV PNUATOV TOL €PYOV KO, TO GUYKEKPIUEVA GTNV OVATTLEN €VOG EKTOLOEVTIKOD

TPOYPAULOTOS LE EKTAUOEVLTEG/ HEVTOPES PAGIGUEVO GTIG AVAYKEG TMV GUUUETEXOVIOV.

H unooTipiEn Tng EupwnaikAg EMTPonAG oTnv napaywyrn TG napouoag £Kdoong dev OUVIOTA anodoxn Tou
NEPIEXOUEVOU, TO OMOIO AVTIKATONTPIZEl ANOKAEICTIKA TIG ANOWEIG TWV CUVTAKT®Y, Kal n EmiTponr dev pnopei va
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=

6. Annexes (Mapatruata)

6.1.  Literature Review and Classification Template
File: “Literature Review and Classification - Cyprus.xlsx”
6.2.  Focus Groups and Interviews Participant Informed Consent Package in [Greek]
File: “FAITh_Participant Informed Consent Package - Cyprus.docx”
6.3.  Interviews Questionnaires in [Greek]
File: “FAITh_Interview Questionnaire Caregivers or Family Members - Cyprus”
File: “FAITh_Interview Questionnaire Older Adults - Cyprus.docx™
File: “FAITh_Interview Questionnaire_Qualified Professionals - Cyprus.docx”
6.4.  Online Survey in [Greek]
File: “FAITh Online Survey - Cyprus.docx”
6.5. Focus Groups, Interviews and Online Survey Data Collection and Analysis
Templates
File: “Anavmoeic epotnuatoroyiov 55+.x1sx”
File: “Anavmoeic epotpatoroyiov erayyeApotioov.ods”
File: “Amavtioeic epotpatoloyiov cuyyevov-@povTioTdv.ods”
6.6.  Challenges and Requirements’ Elicitation Template
File: “Challenges and Requirements OlderAdults55+.x1sx”
File: “Challenges and Requirements_Family-Carers.x1sx”
File: “Challenges and Requirements Professionals.xlsx™
File: “Challenges and Requirements FocusGroup.xlsx”
File: “Challenges and Requirements_OnlineSurvey.xlsx”
6.7.  Functional and Non-functional Requirements’ Prioritization Template

The same files as in annex 6.6
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